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INTRODUCTION Entrepreneurship provides employment in a fiercely
competitive environment and efficient use of economic
resources [1]. In the constantly changing and developing
world, the entrepreneurial styles of businesses have also
changed according to technological advances. The rapid
change in information and communication technologies
has necessitated digital change [2]. In the 2000s, especially
with Industry 4.0, businesses have started to move their
activities to the virtual environment. Thus, traditional
entrepreneurship has given way to digital entrepreneurship
[3]. Businesses that previously operated in a physical
environment have continued their operations in a virtual
environment. In this context, various terms such as
digital entrepreneurship, electronic entrepreneurship, and
internet entrepreneurship have emerged [4]. Today, with

In the world, as the 21st century approaches, information
and communication technologies have made rapid
progress. Especially with the widespread use of the
internet, both individuals and businesses have started to
actively use information and communication technologies.
Businesses have traditionally carried out their sales
and marketing activities and other processes through
computers. Digitalization has affected both individuals
and businesses and has changed the way companies do
business. Businesses have also compromised on their
traditional entrepreneurial style and moved their business
processes to the digital environment by using technological
tools and equipment.
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the increase in internet use, people’s use of mobile and
digital tools has also increased. Since people’s wants and
needs are constantly changing, people tend to shift towards
digital in order to achieve their wants and meet their needs
[5]. Digital entrepreneurship stands out in the process
of efficiently obtaining, processing, distributing and
consuming digital information [6]. New enterprises can
be obtained by using new technologies, as well as digital
transformation can be achieved in existing businesses
[7]. Digital entrepreneurship is among the most preferred
studies in management research [8]. Enterprises in the
fields of e-commerce, digital content and media, social
media, mobile applications, artificial intelligence and
data analytics are businesses operating within digital
entrepreneurship [3]. As businesses move their activities
to the virtual environment, internet entrepreneurship has
increased significantly over the years. For example, while
the rate of enterprises with 10 or more employees having
internet access in Turkey was 85.4% in 2007, this rate
increased to 96.0% in 2023 [9]. This study was planned to
reveal digital entrepreneurship in Tiirkiye and determine
the current trend. The data was taken from the 2023 TUIK
report. The research answers the following questions.

Question 1. What are the domestic enterprises that received
the highest investments in 2023?

Question 2. Fixed broadband connection speed and
percentage in internet access of enterprises in 2023?

Question 3. What are the rates of social media applications
used by enterprises in 20237

Question 4. What are the most preferred social media
applications in 2023?

Question 5. What is the rate of enterprises with a website
in 20237

Question 6. How does the website ownership rate of
enterprises by number of employees size group compare
in 2022 and 2023?

Question 7. What are the enterprises with websites by
economic activity group?

Question 8. What is the rate of enterprises engaged in
e-commerce in 20227

Question 9. What is the Rate of E-Commerce by Economic
Activity Group in 2023?

Question 10. How does the Rate of Enterprises Engaged
in E-Commerce by Economic Activity Group Compare in
2021 and 2022?

Question 11. What is the rate of ERP and CRM software
usage when the number of employees size group is taken
into consideration?

Question 12. What is the Paid Cloud Computing Usage of
Enterprises in 20237

Question 13. How does the usage of artificial intelligence
technologies compare in 2022 and 2023?

Question.14. What are the technologies used by startups
using artificial intelligence?

Question 15. What are the reasons why startups do not use
artificial intelligence according to their employee number
size group?

It is envisaged that this study will guide academicians,
students, investors and researchers and contribute to the
literature.

ENTREPRENEURSHIP

Entrepreneurship is not a new concept, it started with the
emergence of humanity and will continue to exist in the
future. Individuals who are responsible, like to take risks,
and have a desire to be successful are called entrepreneurs.
Entrepreneurs are individuals who see developments and
opportunities in the market, evaluate these opportunities,
create business ideas about them, evaluate risks, and use
resources in the best way, are determined and innovative
[10]. Entrepreneurship is the process of establishing
new businesses or implementing new projects. Over
time, entrepreneurship has developed and individuals
have adapted to the constantly developing and changing
environment, and entrepreneurial activities have also
differentiated. Policies that encourage entrepreneurship will
positively affect entrepreneurship [11] . Entrepreneurship
prevents unemployment, increases the productivity of
economic resources, develops innovative and creative
thinking, and contributes to the welfare of society [1].

Entrepreneurship produces solutions for the sustainable
development of the environment, resources, and society.
Entrepreneurship is not a new concept, this concept dates
back to human history. The main purpose of traditional
entrepreneurshipistorecognize opportunities and transform
these opportunities into marketable services or goods, to
take risks and add value [12]. Entrepreneurship has moved
to a different dimension with the industrial revolution, the
emergence of new technologies and the diversification
of production methods. Old jobs have disappeared
and new ventures have emerged. In the 20th century,
with the emergence of information and communication
technologies, entrepreneurship has gained momentum
and new job opportunities have emerged. [13] [14]). With
the spread of digital technologies, digital ventures have
increased and digitalized existing businesses. Therefore,
the entrepreneurship development process is an ongoing
process in which factors such as the change in people’s
entrepreneurial attitudes and approaches, the emergence of
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technological innovations and the support of policies for
entrepreneurs come together [15].

People’s behaviors, social evaluations and self-efficacy
affect entrepreneurship [16]. The characteristics required
for entrepreneurship; self-sufficiency, internal locus
of control, need for achievement, innovation [17].
Entrepreneurship is the basic element of progress and
development. It ensures the economic strengthening of
countries and prevents unemployment. Encouraging
entrepreneurship and providing opportunities, especially
among young people, is necessary for economic success
[18]. In this context, many studies are being conducted on
entrepreneurship by researchers today [19].

DI1GITAL ENTREPRENEURSHIP

Digital entrepreneurship has the feature of promoting
sustainable businesses with economic, environmental and

social perspectives of sustainability. The development and
application of digital technologies offer new opportunities
to entrepreneurs and contribute to sustainability by creating
an environment of economic, environmental and social
welfare [20]. A wide range of opportunities are created with
the digitalization of companies. In particular, the increase
in the public’s perception of sustainability and the fact that
governments have policies that encourage sustainability
increase digital enterprise. Connectivity and accessibility,
which increase the impact of digital entrepreneurship,
increase the success of enterprises [21]. The development
of digital technologies supports the emergence of new
sustainable growth business models (in economic terms),
and also increases digital transformation [22]. There are a
wide variety of digital entrepreneurship definitions. These
definitions are shown in detail in Table 1.

Table 1. Digital Entrepreneurship Definitions (Adapted from [23] )

AUTHOR

DEFINITION

Hull et al., 2007

Digital entrepreneurship is a sub-dimension of entrepreneurship in which some or all of the
physically present elements in a traditional organization are digitized.

Digital entrepreneurship is the evaluation of opportunities for using information and

Davidson & Vaast (2010) communication systems and digital media, and is defined as pursuing opportunities based on
the use of other information and communication technologies.
. Digital entrepreneurship is discussed as the intersection of digital technologies and
Nambisan (2017) g Pl P g &
entrepreneurship.
Digital entrepreneurship involves using digital technologies in commercial, social, government,
Sussan & Acs (2017) institutional or organizational tools. In other words, it is the implementation of non-digital

activities using digital applications.

Richter et al., (2017)

Digital entrepreneurship is defined as occupying digital niches, monetizing business
opportunities, being innovative, radical and taking risks.

Sahut et al., (2021)

Ensuring the acquisition of digital information, effective processing, distribution and
consumption of data is known as the use of various socio-technical digital enablers and thus an

entrepreneurial digital value creation situation.

Table 1 provides definitions of digital entrepreneurship.
As can be understood from here, digital entrepreneurship
is the application of information communication systems
to enterprises

COMPARISON OF TRADITIONAL
ENTREPRENEURSHIP AND DIGITAL
ENTREPRENEURSHIP

Entrepreneurship in its most basic sense is to make a
profit, to use resources, situations and opportunities in
the most efficient and effective way, to engage in creative
and innovative activities [24]. The entrepreneur spends
his time and takes risks [25] . The difference between
digital entrepreneurship and traditional entrepreneurship
is the application of digital technologies, the high
probability of growth, the possibility of global access, and
the application of innovation strategies. In other words,

digital entrepreneurship is the transfer of all processes
of traditional entrepreneurship to the digital environment
[26]. While entrepreneurship is defined as a freelance
profession, digital entrepreneurship differs from traditional
entrepreneurship because it takes place on a digital platform
[27].

Table 2 compares traditional and digital entrepreneurship
in detail. Traditional entrepreneurship refers to knowing
opportunities, evaluating them, making them marketable
and valuable, taking risks and getting rewarded [28]. In
digital entrepreneurship, these features are transferred to
the digital domain and combined with the originalities of
the digital domain and transformed into risk, creativity
or speed [29]. In traditional entrepreneurship, market
entry, production and storage are difficult. Distribution is
slow, there must be a physical place for the workplace,
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organizational commitment is high, communication
is usually face-to-face and a hierarchical structure is
noticeable. In digital entrepreneurship, market entry,
production and storage are easy, distribution is fast. There
is no need for a physical environment for the workplace.
Organizational commitment is difficult. Communication
is provided with the help of information technologies.
The organizational structure is flexible and collaborative
[2]. Digital entrepreneurship differs from traditional
entrepreneurship by reducing the costs of businesses,
increasing efficiency and providing faster growth
opportunities.

METHOD
Purpose, Scope and Limitations of the Study

Globalization, technological advances, and internet usage
have changed entrepreneurship and moved it to the virtual
environment. Businesses in the world and in Tirkiye
have to renew themselves to keep up with the changing
and developing age. This study was conducted to evaluate
digital initiatives in Turkey and to reveal the current trend.
It is aimed to guide future researchers and investors.

Research Method

The research data was taken from the TUIK report dated
March 1, 2024. Secondary data was used in the research
and the data was taken from TUIK. Small (10-49), medium
(50-249) and large (over 250) businesses that KOSGEB
classified as turnover-free according to the number of
employees participated in the research. The collected
data was analyzed with Word Art, Microsoft Excel 2015,
graphics and ratio analysis.

FINDINGS

Question 1. What are the domestic enterprises that
received the highest investments in 2023?

When we look at the investments in Tirkiye in 2023, it
is seen that the gaming sector is the most prominent. In
addition, investors are interested in initiatives in the field
of energy and sustainability. Although there are also
investments in the automotive technologies and super
application fields, which have attracted great interest from
investors in 2022 and before, there are decreases compared
to previous years. Table 3 shows the list of 10 local startups
receiving the highest investments in 2023.

Table 3. Local Startups Receiving The Highest Investments in 2023 ([30] )

1 INSIDER (105 MILLION DOLLARS )
2 GETIR FINANS (50 MILLION DOLLARS )
3 INAVITAS (12,5 MILLION DOLLARS)
4 FAZLA (6 MILLION DOLLARS)
5 LINKTERA (5,13 MILLION DOLLARS )
6 HOPI (5 MILLION DOLLARS )
6 BLUEDOT (5 MILLION DOLLARS)
7 MACELLAN SUPERAPP (4,7 MILLION DOLLARS)
7 SALUS (4,7 MILLION DOLLARS )
8 BUYUTECH (4,2 MILLION DOLLARS)
9 PASSION PUNCH (4 MILLION DOLLARS)
+ .
0 HOCKEYSTACK 1()267L Ilj//[glliISJ;ON 500 THOUSAND DOLLARS) 3.2 MILLION
10 NETKASAM (3,2 MILLION DOLLARS )

As seen in table 3, there are 13 companies that made the
most investments and entered the top 10. Insider is in first
place with $105 million. Getir finans is second with $50
million. Inanitas is third with $12.5 million.

Question 2. Fixed broadband connection speed and
percentage in internet access of enterprises in 2023?

In 2023, almost all enterprises used fixed broadband

connections to access the internet. This rate is 92.4%.
Broadband connection speed and percentage in internet
access are given in table 4.

Table 4 shows the fixed broadband internet speeds and
rates of the enterprises. According to the table, it is known
that 22.4% of them use internet at 29 Mbit/s and lower
speeds, the vast majority of them use internet at 30-99
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Table 4. Fixed Broadband Connection Speed And Percentage In Enterprises’ Internet Access in 2023 (TUIK 2023)

Broadband Connection Speed Percentage
29 Mbit/s and at lower speed 22,4 %
30-99 Mbit/s in the speed range 38,5%
100-499 Mbit/s in the speed range 24,5 %
500-999 Mbit/s in the speed range 6,1 %
1 Gbit/s 8,5 %

Mbit/s speeds, 24.5% at 100-499 Mbit/s speeds. It is seen
that 6.1% use internet at 500-999 Mbit/s speeds, and 8.5%
use internet at 1 Gbit/s and above speeds.

Question 3. What are the rates of social media
applications used by enterprises in 2023?

In 2023, enterprises use social media in their activities.
40.2% of all enterprises in Tiirkiye use social media
applications. These are social media applications such as
social networks, blogs, micro blogs or multimedia sharing
sites.

Table 5 shows the rates of social media application usage

by enterprises in 2023. As the number of employees of
enterprises increases, there is an increase in the use of
social media applications. The rate of using social media
applications was highest in enterprises with 250 or more
employees. These were followed by businesses with 50-
249 and 10-49 employees.

Question 4. What are the most preferred social media
applications in 2023?

Many enterprises use at least one of the social media
accounts. The most used social media accounts are shown
in Figure 1 with a word cloud.

Table 5. Social Media Application Usage Rates of Enterprises In 2023 (TUIK, 2023)

Number of Employees Percentage
10 -49 37,7 %
50-249 49,8 %
250 and above 70,8 %

MIKRO BLOKLAR

TWITTER
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Figure 1. Social Networks Are The Most Preferred Social Media Applications

Figure 1 shows the most preferred social media applications in social networks. They also benefit from social media in
initiatives. Table 6 shows the most preferred social media applications.

Table 6. The Most Preferred Social Media Applications in 2023 (TUIK, 2023)

Social Media Applications Percentage
Facebook, LinkedIn, Xing 89,1 %
YouTube, Instagram, Pinterest, Snapchat, Spotify 75,5 %
Twitter gibi girisim bloglar1 veya mikro bloklar 33,6 %
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Asseenin Table 6, startups prefer social media applications.
In Turkey, Facebook, LinkedIn and Xing were the most
popular with 89.1%. This was followed by multimedia
sharing sites such as YouTube, Instagram, Pinterest,
Snapchat and Spotify with 75.5%. The rate of startups
with blogs or micro blogs such as Twitter is 33.6%.

Question 5. What is the rate of enterprises with a
website in 2023?

Globalization and technological advances are increasing
the rate of startups owning a website. For example, while
Table 7. Rate of Startups With Websites in 2023 (TUIK, 2023)

the rate of website ownership was 51.2% in startups with
10 or more employees in 2022, this rate increased to
55.9% in 2023. Table 7 shows the number of employees
by website ownership rate.

As seen in Table 7 the website ownership rate increases
as the number of employees increases. In 2023, the
enterprises with the highest number of websites are those
with 250 or more employees with 92.6%. This is followed
by enterprises with 50-249 employees with 75.6% and
enterprises with 10-49 employees with 51.5%.

Number of employees Percentage
10 -49 51,5%
50-249 75,6 %
250 ve tizeri 92,6 %

Question 6. How does the website ownership rate
of enterprises by number of employees size group
compare in 2022 and 2023?

Today, enterprises actively use websites in processes such
as production, management, marketing, sales, promotion,

advertising, etc. Visual 2 shows the comparison of website
ownership rates of enterprises by number of employees size
group in 2022 and 2023. Visual 2 shows the comparison
of website ownership rates of enterprises by number of
employees size group in 2022 and 2023 (TUIK, 2023)

Table 8. The Comparison of Website Ownership Rates of Enterprises By Number 0f Employees Size Group in 2022 and 2023 (TUIK, 2023)

Number of employees 2022 2023 Change
10 -49 47,0 51,5 +4,5
50-249 69,7 75,6 +5,9
250 92,3 92,6 +0,3
Total 51,2 55,9 +4,7

Table 8 shows the website ownership rate according to
the number of employees. The highest website ownership
rate is seen in businesses employing 250 or more workers.
While the ownership rate was 92.3% in 2022, it increased
to 92.6% in 2023. Again, in businesses with 50-249
employees, this rate was 69.7% for 2022 and 75.6% for
2023. In businesses with 10-49 employees, this rate was
47.0% in 2022 and 51.5% in 2023. When we look at the

total, this rate was 51.2% in 2022 and increased to 55.9%
in 2023.

Question 7. What are the enterprises with websites by
economic activity group?

The rate of the top three enterprises with websites in 2023
is shown in detail graph 1.

Electricity, gas, steam and ventilation systems,
production and distribution and water supply;
sewerage, waste management and remediation
activities

Repair of Computers and Communication
Equipment

Information and Communication

0

69.9

76.4

90.1

10 20 30 40 50 60 70 80 S0 100

Graph 1. The Rate Of The Top Three Enterprises With Websites in 2023
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In graph 1 see the enterprises that have websites in 2023.
It is seen that “information and communication” is in
the first place with 90.1%. “Repair of computers and
communication tools and equipment” is in the second place
with 76.4%. This is followed by “electricity, gas, steam and
ventilation system production and distribution and water
supply; sewage, waste management and improvement
activities” with 69.9%.

Question 8. What is the rate of enterprises engaged
in e-commerce in 2022?

E-commerce transactions are carried out through internet
websites or mobile applications) and/or Electronic Data
Interchange (EDI). Table 4.8 shows the rate of enterprises
in 2022.

Table 9. Rate of Enterprises Engaged in E-Commerce 2022 (TUIK, 2023)

10 -49 17,3 %
50-249 20,8 %
250 ve tizeri 31,8 %

Table 9 shows the rate of e-commerce carried out via the
internet (websites or mobile applications) and/or Electronic
Data Interchange (EDI) in 2022. The most e-commerce
was carried out by businesses employing 250 or more
workers with 31.8%.

Question 9. What is the Rate of E-Commerce by
Economic Activity Group in 2023?

The top three enterprises that carried out the most
e-commerce in 2022 are shown in detail in graph 2.

Enterprises carrying out information and
communication activities

Repair of computers and communication
devices

Accommedation and food service

0

38.5

5 10 15 20 25 30 35 40 45

Graph 2. Rate of E-Commerce by Economic Activity Group (TUIK, 2023).

When graph 2 is examined, the businesses that provide
“accommodation and food services” made the most
e-commerce in 2022 with 39.5%. This was followed by
the repair of computers and communication tools and
equipment with 29.4% and information and communication
activities with 28.7%.

Question 10. How does the Rate of Enterprises

Engaged in E-Commerce by Economic Activity
Group Compare in 2021 and 2022?

Table 10 shows the rate of enterprises engaging in
e-commerce by economic activity group. In some sectors,
there was an increase in the number of enterprises engaging
in e-sales in 2022 compared to 2021. In some, there was
a decrease.

Table 10. The Rate of Enterprises Engaging in E-Commerce by Economic Activity Group, 2021,2022 (TUIK, 2023).

Number of Employees 22/?1 2222 Ch;:l ge
Accommodation and Food Services Activities 414 39,5 -1,.9
Repair of Computer Communication Equipment 24,1 29,4 +5,3
Information and Communication 30,3 28,7 -1,6
Wholesale and Retail Trade 25,0 23,5 -1,5
Manufacturing 16,8 17,3 +0,5
Real Estate Activities 20,5 16,4 -3,9
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Administrative and Support Service Activities 15.5 14.4 -1,1
Transportation and Storage 12.8 9,9 -2,9
Professional Scientific and Technical Activities 104 8.5 -1,9
Construction 10,4 7,4 -2

Electricity, Gas, Steam And Water Supply, Sewage 10,0 7,2 -2,8

Table 10 shows the rate of enterprises engaged in
e-commerce by economic activity group. In 2022, only
the repair of computers and communication tools and
equipment increased by 5% compared to 2021. In other
sectors, a decrease is seen in 2022 compared to 2021.

Question 11. What is the rate of ERP and CRM
software usage when the number of employees size
group is taken into consideration?

Information and communication system usage has
increased the use of Enterprise Resource Planning (ERP)
software and Customer Relationship Management (CRM).
In 2023, (ERP) usage increased by 1.6 points compared to
2021 and reached 29.7%. (CRM) usage increased by 1.5
points compared to 2021 and became 12.1% in 2023. Table
11 shows the usage rate of ERP and CRM software when
the employee number size group is taken into account.

Table 11. The Rate of Use of ERP And CRM Sofitware Considering The Employee Number Size Group (TUIK, 2023)

10 -49 25,3 % 10,1%
50-249 472 % 19,5 %
250 and above 77,5 % 40,0 %

As seen in Table 11, ERP and CRM software are mostly
used in large enterprises. As the enterprise grows, the
usage rate also increases.

Question 12. What is the Paid Cloud Computing
Usage of Enterprises in 2023?

Table 12. Paid Cloud Computing Usage 2023 (TUIK, 2023)

Today, the very rapid development of technology has led
enterprises to benefit more from information technologies.
Table 12 shows the paid IT usage rate of enterprises in
2023 in detail. As seen in Table 12, paid cloud computing
services are mostly used by large enterprises. Its use
increases as the number of employees increases.

10 -49 13,7%
50-249 26,6 %
250 and above 482 %

Question 13. How does the usage of artificial
mtelligence technologies compare in 2022 and
2023?

Business processes are continued with the help of various

artificial intelligence technologies in enterprises. Visual
4.13 shows the usage rates of artificial intelligence
technologies in 2022-2023 in detail.

Table 13. Use of Artificial Intelligence Technologies in 2022 and 2023 (TUIK, 2023)

Number of employees 2022 2023 Change
10 -49 2,8 4,9 2,1
50-249 5,5 6,5 1
250 17,5 18,5 1
Total 3,5 5,5 2

Tablo. 13 shows businesses using artificial intelligence
technology by number of employees. When we compare
2022 and 2023, the rate of using artificial intelligence
technology in businesses employing 10-49 employees
increased by 2.1%.

Question.14. What are the technologies used by
startups using artificial intelligence?

The technologies used by startups using artificial
intelligence are shown in detail in Table 4.14.
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Table 14. Technologies Used by Startups Using Artificial Intelligence (TUIK, 2023)

Artificial Intelligence Technologies That Identify Objects or People 48,4 %
Artificial Intelligence Technologies That Automate Different Workflows or Assist in Decision Making 43,7 %
Artificial Intelligence Technologies That Produce Written or Spoken Language 41,5 %

According to the data in Table 14, it is seen that artificial
intelligence technologies that identify objects or people
are used the most with 48.4%.

Question 15. What are the reasons why startups
do not use artificial intelligence according to their

Table 15. Reasons why Enterprises Do Not Use Artificial Intelligence by Employee Size Group, 2023 (TUIK, 2023)

employee number size group?

There are reasons why entrepreneurs do not use any of the
artificial intelligence technologies. These are shown in
detail in Table 15.

Costs are too high 60,7 60,7 62,4 52,4
Lack of relevant expertise in the initiative 53,8 53,5 56,4 46,8
Incompatibility with existing equipment, software and systems 46,9 49,0 53,7 47,1
Difficulties with availability or quality of required data 40,1 39,4 45,1 38,9
Artificial intelligence technologies are not beneficial for development 36,5 36,5 38,0 29,0
Lack of clarity of legal consequences 36,3 35,5 40,7 38,3
Concerns about data protection and privacy violations 35,9 35,2 40,3 36,9
Ethical factors 31,3 30,9 34,5 30,4

Note: The total may not be 100 because more than one option was marked

.Table 15 shows the reasons why enterprises do not use
artificial intelligence. The factor that affects enterprises
the most is cost.

CONCLUSION

In our age, where information and communication
technologies are changing rapidly, digital technologies
have changed business and social life. Today, many
enterprises have moved their work and processes to the
virtual environment. Thanks to this change, enterprises
have integrated their ways of doing business, production,
promotion, marketing and sales into the digital environment.
As in the whole world, digital enterprises have increased
in Tirkiye. Since the conditions of each company are
different, they have chosen the technology that suits them.
This study was carried out to evaluate digital enterprises
in Tirkiye. Internet use is increasing rapidly in the world
and in Tirkiye. For example, while the rate of internet
access was 85.4% in 2007, this rate increased to 96.0% in
2023. As can be understood from this, enterprises produce
their products via the internet, and use the internet; It is
used in accounting, sales and marketing, promotion and
even in human resources processes. Almost half of the
businesses use social media. Thus, they promote their
products and make sales. Facebook, LinkedIn and Xing
are used by 89% in Ttirkiye. This is followed by YouTube,
Instagram, Pinterest, Snapchat, Spotify with 75.5% and
Twitter with 33.6%. Individuals or companies evaluate

opportunities, make new initiatives, do e-commerce and
improve themselves through this social media. More than
half of the businesses have a website and the number of
website owners increases day by day. For example, while
this rate was 51.2% in 2022, this rate increased by 4.7% in
2023 and reached 55.9%.

As digitalization increases, the types of investments also
increase. While the automotive sector attracted great
attention from investors before 2023, investors shifted to
the gaming sector in 2023. As technology increases, digital
initiatives change. In Tiirkiye, accommodation and food
activities are the most prominent in terms of economic
activity group according to the number of employees.
This is followed by computer equipment and equipment
repair, information and communication, wholesale and
parking trade, manufacturing and real estate activities,
respectively. The least is electricity, gas, steam, water
supply, sewage initiatives. Enterprise Resource Planning
(ERP) and Customer Relationship Management (CRM)
software are used in businesses to provide better service.
(ERP) software is seen to be 77.5% and (CRM) software
is 40.0% in businesses employing 250 or more workers in
2023. As can be understood from this, the use of ERP and
CRM increases as the number of employees of businesses
increases.

Most of the businesses cannot use artificial intelligence.
The biggest reason for this is that businesses do not have

Open Access Journal of Business and Economics V1. I1. 2025

30



Evaluation of Digital Entrepreneurship in Turkey

enough capital and artificial intelligence costs are high.
Since the costs are very high, businesses cannot use
artificial intelligence. Another reason is the lack of relevant
expertise in the initiative. However, as the number of
experts will increase day by day, businesses will be able to
use more artificial intelligence. Incompatibility in existing
equipment, software and systems negatively affects the use
of artificial intelligence. Difficulties with the availability
or quality of the necessary data have affected the use of
artificial intelligence. Some entrepreneurs believe that
artificial intelligence technologies are not useful for the
enterprise. The fact that the legal consequences are not
yet clear decreases the use of artificial intelligence. When
the legal consequences become clear in the future, the
use of artificial intelligence will increase. In addition, it
is not preferred because there may be violations related
to cybersecurity. However, having a good cybersecurity
infrastructure will increase its use. Ethical factors also
affect the use of artificial intelligence to a minimum
extent.

It has been seen that information technologies are
developing and changing very quickly in the globalizing
world. This change has also changed the business method
as it affects business and social life [31]. In recent years,
many digital initiatives have emerged in the World [2]. For
example, Amazon, founded in the USA in 1994, Netflix,
founded in the USA in 1997, Google, founded in the USA
in 1998, Facebook, founded in the USA in 2004, Twitter,
founded in the USA in 2006, Airbnb, founded in the USA
in 2008, WeChat, founded in China in 2011, SocietyOne,
founded in Australia in 2013, Alibaba, founded in China
in 2015, Uber, founded in the USA in 2017 are important
digital initiatives [32].

There are also some local digital entrepreneurship
applications in our country [33]; [2]. These are Hepsi
Burada, founded in 1998, Yemek Sepeti, founded in 2000,
Sahibinden, founded in 2000, Gitti Gider, founded in 2001,
Trendyol, founded in 2009, Onedio, founded in 2012, and
Youthall, founded in 2015.

The increase in digital enterprises also contributes to
sustainability, and therefore to the economy, society,
and the environment. The greatest advantage of digital
enterprises is that the capital requirement ofthe entrepreneur
who establishes a business is at a minimum level. The
greatest advantage of digital enterprises is that the capital
requirement of the entrepreneur who establishes a business
is at a minimum level. In addition, digital entrepreneurship
can save time and space by providing flexibility in working
life without any place and time limitations. This study
reveals how important digital enterprise is and that much
research should be done on this subject.
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